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ABSTRACT

/Entrepreneurship has a significant impact on both social transformation and\
economic development. With only 3 percent of the labour force having some type
of vocational training, India is lagging behind in the development of businesses
and skills. India has a vast network of schools for technical and professional
education, but there are not enough people with the requisite entrepreneurial
abilities. The development and training of entrepreneurialism is thus one of the
crucial elements for the growth of micro and small businesses (MSEs), particularly
for first-generation entrepreneurs. The national skill development policy intends to
encourage ownership of skill development efforts by all stakeholders, build a
highly trained workforce, and foster entrepreneurship responsive to the changing
demands of the labour market. Additionally, it aspires to give everyone the chance
to learn new skills throughout their lives, with an emphasis on young people,
women, and underprivileged groups. The policy has broadened the scope of skill
development and entrepreneurship growth by utilising the current educational
infrastructure and increasing the number of institutions offering skill training and

roational education. Together with providing training and vocational education, /
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e ™
the Indian government has also started a number of initiatives, projects, and

programmes to encourage entrepreneurship among young people, women, and
underprivileged groups. The present article discusses the policy perspective and
governmental initiatives for the expansion of women's entrepreneurship in India.
The present paper is based mainly on secondary data and relevant literature.

Key Words: Women Entrepreneurs; Government Policy and Schemes;
9 Entrepreneurship development.

Introduction:

It has been said that entrepreneurship is the foundation of economic growth. It is
commonly known that a region's degree of entrepreneurial activity directly affects the
region's economic growth to a considerable extent. It is no longer true that entrepreneurs
are born; instead, it is now widely accepted that they may be developed and nurtured
through suitable interventions, such as entrepreneurship development programmes. The
contemporary information technology revolution and the changing environment brought
on by liberalisation, privatisation, and globalisation are providing opportunities that
skilled entrepreneurs are utilising. Yet, a sizable portion of the population often falls
behind in utilising these chances, especially in the industrially underdeveloped regions
(Singh, 2009). One of the essential components for the growth of micro and small
businesses, especially for first-generation business owners, is the development of
entrepreneurship (Krishna, et. al., 2011). India's educational performance has improved,
but there is a rising shortage of trained labour (Clark, 2005). Thus, entrepreneurship
training and skill development are required to mainstream people in the ongoing process
of economic growth and development. The foundation of economic progress has
traditionally been thought to be skill development and entrepreneurship (World Bank,
2006). It is commonly known that a region's degree of entrepreneurial activity directly
affects the region's economic growth to a considerable extent.

The development of skills is essential for the growth and economic prosperity of the
nation. How much a place will expand depends on the level of entrepreneurship there
(Acszolton, et.al.). The entrepreneurs can be encouraged and promoted through
appropriate interventions, such as entrepreneurship development programmes. Capable

40



International Journal of Management Issues and Research Vol-12, Issue-1, Jan.- June 2023

businesspeople are taking advantage of new chances made possible by the post-economic
liberalisation, privatisation, and globalisation era's changing business climate. Yet, a
sizable portion of the youth population, particularly in the underdeveloped areas, falls
behind in seizing work chances. In order to incorporate young people into the continuing
process of economic growth and development, it is necessary to give them with skill
development and entrepreneurship development opportunities. The development and
training of entrepreneurial skills is thus one of the crucial elements for the growth of
micro and small businesses (MSEs), particularly for first-generation entrepreneurs.
Almost 470 million people in India are under the age of 18. India's ability to benefit
demographically from its growing young population is frequently mentioned, but usually
without the caveat that should go along with it. India's demographic dividend won't
materialise until its youth have access to employment. The Indian government is acutely
aware of the need to provide its youth with work prospects by investing in skill
development. The National Skill Development Corporation in India is a singular instance
of public-private collaboration. It aims to improve skill development by supporting the
growth of significant, elite, for-profit vocational institutions. The flagship initiative of the
Ministry of Skill Development and Entrepreneurship, Pradhan Mantri Kaushal Vikas
Yojana (PMKVY), is carried out through the National Skill Development Corporation.
Corporate and public sector businesses are also becoming more active in the industry and
making investments in the nation's youth through their CSR initiatives. These
partnerships include financing, providing infrastructure, recognising prior learning,
adopting national qualification frameworks and occupational standards, etc. The
challenge for skill India is to keep track of the industry's workforce needs as well as the
infrastructure required to meet the skilling goals. The increase of one's employability can
help people enter the labour market more easily and promote social inclusion. While skill
development is a powerful instrument to combat exclusion, it is important to assess its
results. The issue of unemployment in India cannot be solved by skill development alone.
Also, there is a need to create jobs for young people, women, and the underprivileged in
particular (Gupta and Singh, 2015).

Objectives and Research Methods:
Present paper has following main objectives:
e To examine the need and importance of women entrepreneurship development;
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e To analyse the growth trends in women entrepreneurship development in India;

e To highlight the emerging policy perspective and government initiatives for
women entrepreneurship development in India;

e To suggest policy measures for empowerment of women entrepreneurs in India.

The present paper is based on mainly secondary data and pertinent literature. The data
has been collected from Economic Census Reports, Census Report and published as well
as documented reports and data bases. Previous, surveys, research studies and
publications have been consulted for review and getting insight on the topic of research.

Women Entrepreneurs:

Women employers, women who work on their own accounts and bosses' wives are the
three groups into which women entrepreneurs fall. These classifications are based on how
the women began their businesses with other people's assistance. Women employers are
those women who offer paid employees opportunity to work. Women who work for
themselves on their own accounts are the self-employed business owners who do not
employ staff. When someone refers to boss wives, they are referring to the women who
typically work behind the scenes in their husbands' businesses. The Indian economy is
significantly boosted by women entrepreneurs (Verma, 2015). The majority of the
approximately three million micro, small, and medium-sized businesses are owned by
women. These women-owned companies provide employment to around 8 million people
and generate 3.09 percent of the industrial output (Trivedi and Gaur, 2015).

There are three types of female business owners (Singh and Singh, 2022):

o The first group of women entrepreneurs includes individuals with academic
credentials and professional experience who take on business ownership and run
it successfully.

Women who have started businesses but lack formal education or professional
expertise in management fall into the second category of female entrepreneurs.

» The third type of women entrepreneurs includes individuals who are numerous,
have modest incomes, and have received very little formal education or training.

They require assistance from both the public and private sectors to support their business.
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Growth of Women Entrepreneurs:

Men have historically been more inclined to become entrepreneurs because they have
more power over financial resources. Yet, since gender stereotypes have altered, women
can now be recognised as business owners who pursue a variety of economic endeavours.
12 million of India’s 33 million working women are employed in urban enterprises, with
the top five industries accounting for 70 percent of their employment. Employment levels
in the areas of food and education are far greater than entrepreneurship levels, creating a
natural tailwind for entrepreneurship in these areas. 85 percent of all women employed in
rural India work in the top 5 sectors. Agribusiness (upstream sector) and the food
industry probably have a lot in common (GAME, 2019). Chart1 displays the employment
status of women in India. The job structure has undergone major change. While the ratio
of own account employees employer has climbed from 19.6 percent in 2011-12 to 78.6
percent in 2020-21, the proportion of casual labour has decreased from 31 percent in
2011-12 to 19 percent in 2020-21.

Chart 1: Status of Women Employment in India

Status of Women Employment in India
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Women Entrepreneur Enterprise:

The advancement of female entrepreneurs must be part of human resource development.
To advance social fairness and economic sustainability on a global scale, women
entrepreneurs are crucial. Although they are an important component of Indian culture,
women's potential as entrepreneurs has not yet been completely realised due to their
lower social status. The word "entrepreneur” first emerged in the French verb
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"entreprendre,” which meant to undertake. An entrepreneur is often someone who
produces something using both labour and capital. A small-scale industrial unit, industry-
related service provider, or business entity owned by one or more women entrepreneurs
and in which they each or jointly own at least 51 percent of the company's stock or are
co-operative society members can be considered a women entrepreneur venture (Rajya
Laxmi, 2011). Those who operate in organised and unorganised sectors, traditional and
modern industries, urban and rural locations, major and small firms, single women, and
joint ventures are the five main groups of women in business. In India, there are primarily
three sorts of female business owners. The first category consists of businesses based in
large cities, as well as those with higher levels of technical and professional training, who
produce and market non-conventional goods and have stable financial situations. The
second category of women entrepreneurs includes those who have businesses located in
cities and towns, are well-educated; deal with both conventional and unconventional
goods and activities, and offer services to women like kindergartens, créches, beauty
salons, health clinics, etc. Women, who lack education, are financially insecure, and work
in family businesses including agriculture, horticulture, animal husbandry, dairy, fishery,
agro-forestry, handlooms, power looms, etc. make up the third category of women
entrepreneurs (Rajya Laxmi, 2011). Micro enterprises made up 72 percent of all women-
owned businesses in India, while small businesses made up 19 percent (Chart2).

Chart 2: Percentage Share of Enterprises Owned by Women in India

Percentage Share of Enterprises Owned
by Women in India
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Source: Annual Report, 2021-22, MSME, Govt. of India
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There has been concentration of women enterprises in India. Tamil Nadu, Kerala, Andhra
Pradesh, West Bengal, Maharashtra, Karnataka and Gujarat, and Uttar Pradesh accounted

for large share in women enterprises in India (Chart3).

Chart 3 : State wise Women Entrepreneurs in India

State wise Women Entrepreneurs in India
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Table 1 displays the geographic distribution of MSMEs owned by women. Kerala,
Karnataka, Tamil Nadu, and West Bengal collectively account for 51.9% of women-
owned MSMEs in India, whereas Rajasthan, Maharashtra, Punjab, Uttar Pradesh, Bihar,
Gujarat, and Odisha account for 26.7 percent of all women-owned enterprises

nationwide.

Table 1: Geographical Distribution of Women-Owned MSMEs
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Prevalence of | State-wise No. of States/union territories Combine
women-owned Share States/UTs. d share
businesses (%) territories (%)

. Kerala, Karnataka, Tamil
High >10.00 4 51.9
Nadu, West Bengal

Andhra Pradesh, Madhya

Medium 5.00-10.00 2 11.5
Pradesh
Rajasthan, Maharashtra,
Low 2.00-4.99 7 Punjab, Uttar Pradesh, 26.7
Bihar, Gujarat, Odisha
Very Low <1.99 20 Rest of India 9.9

Source: Women Owned Business in India

The services sector is where about 78 percent of women-owned businesses are located.
The entrepreneurship of women is highly biassed towards smaller-sized businesses due to
the fact that over 98 percent of women-owned businesses are micro-enterprises. Access
to formal financing, like in the case of the MSME sector as a whole, is a major
impediment to the expansion of women-owned firms, with over 90% of their financial
needs being satisfied by means of unofficial means (Diwakar and Ahmed, 2015). The
largest segment of women-owned businesses in urban India is in the textile and clothing,
food, personal services, education, health, and tourist industries (Chart 4).

In terms of the proportion of enterprises owned by women, Tamil Nadu, Kerala, Andhra
Pradesh, West Bengal, and Maharashtra are the top five states in India. The total number
of women-owned enterprises increased from 10.64 lakh to 20.21 lakh units between
2001-2002 and 2006-2007, nearly doubling. According to the 2018 Annual Report of the
Ministry of MSME, different states have different rates of female entrepreneurship
participation. The number of women-owned enterprises per 100,000 women in each state
was calculated using the research's data. In Manipur, the ratio was 6,896 per 100,000
women; in Kerala, it was 5,258; while in Bihar and Jharkhand, it was only 308 and 340,
respectively. Of of the 36 states and UTs (for which data were available), 13 (37 percent )
states and UTs have less than 1,000 women entrepreneurs per 100,000 population, or less
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than 1%, and none of the 7 states/UTs from South India are included in this. Almost 18
out of 20 lakh units, or more than 90 percent of all firms, are unregistered, according to

Chart 4: Women Owned Business in Urban India

Women Owned Business in Urban India
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Source: 6 Economic Census Data, 2016

the Fourth All India Census on MSME (2006-07). Women are in charge of 13 percent of
registered units and 9% of unregistered units, according to a comparison across all of
India. In India, it is clear that women are starting businesses and contributing to the
economy. With time, notably in the 1990s, the number of women entrepreneurs
increased. Women entrepreneurs should be commended for their increasing investment in
and use of modern technology, as well as for their ability to identify a niche in the export
market, generate significant amounts of new jobs, and set the standard for other female
entrepreneurs in the organised sector. In India, a number of female business owners are
putting in a lot of effort to demonstrate their superiority when it comes to launching and
maintaining a company. While female entrepreneurs have shown that they have the
potential to succeed, they are still capable of doing far more than they have thus far. It is
essential to develop effective techniques for igniting, supporting, and maintaining their
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efforts in this direction if we are to fully realise their potential and promote their ongoing
growth and development. Such a plan must be in line with practical considerations, and it
must pay particular attention to the challenges that female entrepreneurs face in the
current environment.

Policies for Women Entrepreneurs in India:

Since the country's independence, the government has made the development of women a
priority in its policies. Yet, the idea of women's development was predominantly welfare-
oriented until the 1970s. In the 1970s, a development viewpoint that recognised the
mutually reinforcing character of the development process took the place of the welfare
idea. The 1980s embraced a multidisciplinary strategy with a focus on the three
fundamental areas of work, education, and health. In every industry, including the SSI
sector, women were given priority. Government and non-government organisations are
increasingly focusing on the economic contribution that women make through their own
businesses and industrial endeavours (Kumar and Naresh, 2013). The Micro, Small and
Medium Enterprises Development Organizations, various State Small Industries
Development Corporations, the Nationalized Banks, and even NGOs are running various
programmes, including Entrepreneurship Development Programmes, to meet the needs of
potential female entrepreneurs who might not have the required educational background
and skills (EDPs). The Office of DC (MSME) has also formed a Women Cell to help and
coordinate activities for female entrepreneurs who are facing specific challenges.
Additional government initiatives, at the federal and state levels, assist disadvantaged
women in starting businesses that will train them and provide them with money so they
can support themselves. Moreover, the Small Industries Development Bank of India
(SIDBI) has been developing special programmes for women who own businesses.
Several government efforts for MSMEs provide women company owner’s unique
advantages and exemptions in addition to the programmes specifically designed for them.
For instance, Prime Minister's Rozgar Yojana (PMRY) beneficiaries are given
preference. The government has also given female grantees a variety of allowances to
make it simpler for women to take part in this programme. Similar to this, the Ministry of
MSME's contribution to the MSE Cluster Development Programme varies from 30 to 80
percent of the total project cost in cases of hard intervention, but it can reach as high as
90 percent of the project cost in the case of clusters owned and managed by women
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entrepreneurs. Similar to the aforementioned, under the Credit Guarantee Fund Program
for Micro and Small Companies, the level of the guarantee cover is 80 percent for MSEs
controlled and/or owned by women instead of the standard 75 percent available for loans
provided.

Government Policies and Programmes: The government has created several
legislation and programmes to address the needs of female entrepreneurs.

e TREAD: The Trade Related Entrepreneurship Assistance and Development
Scheme (TREAD) programme is dedicated to the economic empowerment of
women by providing the framework for the growth of entrepreneurial knowledge,
training, and personality with the aid of NGOs and counselling services. The
Indian government contributes 30% of the project's total cost in order to foster
skill development while also offering financial assistance; the remaining 70%
must be covered through loans.

» Udyogini Scheme: This programme targets women who work in agriculture and
earn up to or less than 45,000 rupees, with a focus on disabled, widowed, and
backward category women.

e PMEGP: Financial aid is provided to the Prime Minister's Employment
Generation Programme (PMEGP) initiative's beneficiaries. Throughout the past
five years, about 2,22457 initiatives have included women as beneficiaries. The
Government of India created the Annapurna Program as a programme for women
who want to start a catering company. A loan of 50,000 is provided by the Indian
government

* Pradhan Mantri Kaushal Vikas Yojana (PMKVY): The Ministry of Skill
Development & Entrepreneurship, Government of India has introduced the
programme during the ninth five-year plan (MSDE). To entice Indian youth to
undertake industry-relevant skill training in order to ensure a better living, several
initiatives such as short-term training, prior learning recognition, special projects,
Kaushal and Rozgar Mela, placement rules, monitoring criteria, etc. were

49



International Journal of Management Issues and Research Vol-12, Issue-1, Jan.- June 2023

introduced. By 2022, Skill India, which was established on July 15, 2015, hopes
to have trained more than 40 crore Indians in diverse disciplines. More than just a
programme, Skill India will be a movement. All young people, including those
who are unemployed, college and high school dropouts, educated youngsters from
both urban and rural locations, will bring value.

o Startup India: To support the Indian start-up ecosystem, the "Start up India
initiative" was introduced on August 15, 2015. A significant government project,
Startup India seeks to create a robust ecosystem for the growth of startups and
innovation in the nation. More jobs will be made possible as a result, and the
economy will grow sustainably.

» Stand up India: The programme was introduced on 5 April 2016 to encourage
female entrepreneurs and those from SC and ST communities. It is aimed to
support at least two such projects per bank branch, on average one for each
category of entrepreneur, in order to aid at least 2.5 lakh borrowers in the 36
months after the program's beginning.

* Mahila e-Haat: Ministry of Women & Child Development, Government of India
launched Mahila E-Haat Yojana on March 7, 2016, through a bilingual portal
designed to improve the financial standing of female entrepreneurs through a
variety of creative product categories like clothing, bags, accessories, organic
goods, carpets, and doormats.

» Dena Bank provides this programme, called Dena Shakti. Agriculture and related
activities, small and micro businesses, including independent contractors and
small road and water transport operators, as well as all other service businesses,
are included in the programme.

* PMMY :, Pradhan Mantri Mudra Yojana was introduced on April 8, 2015 to
offer loans of up to 10 lakhs to small and micro businesses that are not
corporations or farms. Commercial banks, RRBs, small finance banks, and
cooperative banks all provide loans. India might serve as a model. There are 15
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million women-owned micro, small, and medium-sized businesses (MSMES) in
the country, and there are almost 500,000 of them. These MSMEs directly or
indirectly employ close to 27 million people. 8 India has launched a variety of
government programmes to encourage women-led businesses because it views
women as pillars of change. These include extensive programmes like the
Pradhan Mantri Jan Dhan Yojana (PMJDY), Pradhan Mantri MUDRA Yojana
(PMMY), Startup India, and Stand-Up India, which all work together to address
the most pressing issues facing micro enterprises, particularly those run by
vulnerable groups like women and social minorities.

An estimated 30 million women-owned MSMEs are anticipated to thrive in India by
2030, generating close to 150 million jobs. By financial inclusion, the PMJDY and
PMMY projects seek to empower women. Moreover, research have shown that women in
India experience more marginalisation than men do. The PMJDY was introduced in 2014
with support from government initiatives to assist women in opening minimal bank
accounts. Based on the PMJDY, the PMMY was introduced in 2015 to formalise
microfinance lending, promote female entrepreneurship, and provide last-mile financing
for the underprivileged. The two programmes have been significant in encouraging
women's economic participation in the nation and will be essential to fostering a long-
term economic recovery in the wake of the pandemic.

The purpose of MUDRA was to "finance the underfunded™ micro-businesses in the
nation. Through providing refinancing and other forms of development aid, it seeks to
increase last-mile financial institutions' ability to help micro-businesses. By fostering
entrepreneurial abilities in rural areas through financial and business literacy
programmes, the programme aims to transform the micro-business sector into a thriving
economic sector. PMMY loans are offered by all banks, regional rural banks, cooperative
banks, private sector banks, foreign banks, micro finance institutions, and non-banking
finance businesses for micro/small business operations in the manufacturing, processing,
trading, or services sectors. The share of women in PM Mudra Yojana accounts is shown
in chart 5. There has declined of share of women in the accounts of PMMY during the
period of 2015-16 to 2021-22, however, overwhelming majority of accounts are being
held by women.
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Chart 5: Share of PM Mudra Yojana Accounts Held by Women Entrepreneurs in
India
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For loans to small businesses, the "Shishu" category offers loans up to Rs. 50,000; the
"Kishor" category offers loans up to Rs. 500,000; and the "Tarun™ category offers loans
up to Rs. 1 million. 68 percent of loans in 2021 went to women business owners, and 88
percent of those loans were classified as "Shishu" (covering loans up to Rs.
50,000).Microfinance has always been associated with the credit needs of women. 39 The
percentage of PMMY loans in India that fall under the "Kishore" category (covering
loans up to Rs. 5,00,000) has increased over time, showing a steady shift in women's
credit demands ( Chart 6).
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Chart 6 : Share of MUDRA Loans to Women Entrepreneurs by Category in India
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The program's essential vision includes the inclusion of women. PMMY fosters female
entrepreneurs, potentially challenging preconceived notions about what women can and
cannot do. The Women Enterprise Initiative under MUDRA aims to motivate female
business owners to aggressively seek out loans. The purpose of this initiative is to
encourage the availability of credit to female entrepreneurs by offering financial
institutions a 25 basis point interest rate discount for lending to women. Statistics
demonstrates that this has been successful, as 68 percent of the loans made under the
programme in 2021 were given to women business owners. The paperwork requirements
for these loans are minimal because they lack collateral, particularly for loans falling
under the "Shishu" category. This has facilitated its adoption by rural women, who
frequently find documentation to be a challenge. In India, microenterprises account for
about 90 percent of all firms owned by women, and they are disproportionately smaller
in size than other companies. Government and non-government organisations have
launched a variety of efforts in the form of plans, programmes, and financial aid to help
women entrepreneurs advance towards their goal and contribute to the economic
prosperity of the nation. The Prime Minister's Rojgar Yojana (PMRY), the
Entrepreneurial Development Programs (EDPs), the Management Development
Programs, the Women's Development Corporations (WDCs), and other programmes have
all been introduced by these organisations. They have also been closely examining the
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economic contributions made by women in business and industry. Due to its favourable
effects on income growth, wealth creation, and employment development, promoting
enterprise in order to drive commercial prospects has become essential for the G20
economies. These, in turn, can result in improvements in productivity and the inclusive
development of the great majority of the people while fostering innovation. Research has
shown that women can raise the degree of entrepreneurship in their nations. Women-led
businesses have outperformed other businesses in India in terms of productivity and
export shares. The G20 should investigate the following in order to make long-term
reforms to the environment that supports women's business: (1) Increase institutional
efforts to support women's entrepreneurship, including encouraging more public
purchases from these companies; and (2) Support sustainable financing of women-led
businesses through initiatives like subsidised interest rates for women in need of credit in
order to start their own businesses and incentives based on the employment composition
of the company.

Conclusion:

In order to promote idea and experience exchange and to train aspiring business owners,
it is critical to strengthen the existing Networks and Forums of women entrepreneurs.
When starting a business, it is important for women to understand the business climate,
consumer demand for goods and services, supply of raw materials, technology,
investment, and other factors that contribute to industrial development. Hard work,
tenacity, and confidence are some of the traits of an entrepreneur, but so are knowledge
of the current business climate, affordable production technology, appropriate marketing
techniques, and managerial effectiveness. The present Single Window System for
obtaining permissions must be improved in order to ensure effective facilitation and
counselling for women entrepreneurs, and a Single Composite Application Form must be
introduced to achieve so. Poor women who want to launch microeconomic companies
should be given collateral-free financing. It is essential to make sure that women
receiving credit under the various self-employment programmes offered by the banks are
provided with the necessary entrepreneurial skills. ICT interventions could be very
beneficial for a small business's growth, development, and promotion. Even such efforts
might present chances for the socioeconomic empowerment of workers and craftspeople.
It may be used to ensure skill development, craft development, technology transfer,
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developments in printing, designing, and inventive styles, among other things. The
purpose of these interventions is to create outstanding chances for export demand
creation, product promotion, and employment growth. The infrastructure needs to be
strengthened in order to support the small and micro businesses' overall development. For
this, necessary infrastructure, including roads, connectivity, power, and transit, must be
developed. Giving the private sector a leading role in building infrastructure in the state
might inspire it.
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