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e Online players need to build a strong logistic system, so that
products are reached to customers at the promised time. No doubt,
today few players have developed their own delivery model, few of
them have dependent on others for delivery purpose.

e Data protection and the integrity of the system that handles data
and transaction are serious concern. Companies need to look into
this matter with utmost care, as there is a need to protect customer
privacy and safety.

e Digital disruption has driven change in the industry with shoppers
embracing multiple touch points in their purchase journeys.
Companies should spend enough resources on technology
development as also advertising and branding, especially because
the younger population is demanding.

Conclusion:

Digital marketing in India is flourishing area today. It may currently
be behind its counterparts in a number of developed countries and
even some emerging markets. However, with India’s GDP growth
pegged at 6.4% by the International Monetary Fund and the World
Bank, it is expected to grow rapidly. However changing internet habits
of Indian consumers, increase in the usage of Smartphone’s, tablets,
growth in telecommunication sector is providing huge opportunity for
the Indian ecommerce industry. Overall, the ecommerce coming up
with its own business model. As a result, customers have a wide range
of products and services to choose from. However, this sector is not
free from of challenges, be it operational, regulatory, or digital. Players
are coping with changes and following different strategies to tackle
those challenges and building a competitive advantage.
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